


Did you know that the majority of your potential clients are searching for legal help
online before picking up the phone? That’s right! 68% of all online activities begin with
a search engine (and 46% of all those searches being local searches). For this reason,
SEOQ is the key to making sure your law firm appears at the top of Google results
instead of being buried beneath competitors, because, let’s face it, nobody looks past

the first page of Google.

This guide will walk you through everything you need to know to optimize your
website, outrank your competition, and generate high-quality leads for your local
SEO campaign. Yes, you absolutely should have an SEO campaign built out for your

law firm.

Check out our e-book for more information to help your law firm! But first, check out

this video about our Free SEO Authority Scan Tool!
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Understand Why SEO Matters for Law Firms

We don’t have to tell you how competitive the legal space is. It’s like a morning commute
to the office. There’s traffic, heavy traffic, and everyone on the road is trying to make it to
their destination first. Of course, we all know that not everyone can be first. Being first or
one of the first takes preparation and strategy. You must anticipate obstacles like higher

cost-per-click (CPC) rates, strict and ever-changing Google guidelines and its constant

search algorithm updates. But the planning will be worth it since ranking high means:

More visibility

More inquiries

Lower cost per lead compared to paid ads

DUl lawyer near me

When someone types “DUI lawyer near me” in Google search, you want to show up in the
Local 3-Pack in its search results. This feature displays the top three local business listings

relevant to a user’s search query, along with a map. It's a big part of Google’s search

engine results page (SERP) for local searches.
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For the best SEO for law firms, you should work with an SEO agency with a portfolio
of law firms as clients. This way you can leverage their experience and expertise to

optimize your SEO strategy as they’ll ensure you don’t fall behind in search. You can

schedule a call to find out more about our Local SEO packages.

STEP 2:

Get Criminal Defense Lawyer Citations

Local citations are online directories where your NAP (business name, address and

phone number) and other contact information for your business is listed. This is

important to expand your reach on Google since these act as backlinks (links to your

site from other websites).
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However, what we are specifically recommending is our Criminal Defense Lawyer

Citations, a next-generation search intelligence platform built on a network of 300+
Al-optimized directories. To be found on Google Maps, the most prominent features

of our network are the Schema markup and dofollow backlinks. Incredibly with this,

you can get citations for your law firm that are high DA backlinks that will give juice

to you unlike typical nofollow backlinks.

300+ SEO-Optimized Directories You Own, Control, and Rank
Full JSON-LD Schema Markup on Every Listing
Dofollow Backlinks That Pass SEO Power

Structured for Al and Voice Search
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We don't just list your business. We also structure and optimize it for Al search. Since

Search is evolving with Google’s Search Generative Experience (SGE), ChatGPT,

Siri, and Bing Copilot changing how users find answers, our platform ensures your

business is structured, indexed, and discoverable in this new Al-driven landscape.

That’s a game changer when it comes to local citations! Before you know it, after

starting with a DR between 5-29, you'll have an impressive backlink profile (actual

client data) like the one below.

Al citations Backlink profile
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And here’s more!
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Optimize Your Website (On-Page SEO)

Simply building a website for your law firm won't cut it. Each page on your law firm’s
website should target a specific keyword or topic. An SEO + web design agency can and

should do that.

Key Elements to Optimize:

Title Tag € Include your keyword naturally

€) Example: “Criminal Defense Lawyer in Orlando, FL - Hanlon Law”
Meta € Summarize the page (150-160 characters)
Description ) ) )

€ Encourage clicks with a call to action


https://youtu.be/KlNLAr_ny4c?si=PrqyMBeOoxYN-nYP
https://bippermedia.com/website-design-agency/
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Headings
(H1, H2, H3)

URL

Structure

Content
Quality

Internal

Linking

Only one H1 per page

Use subheadings to organize content

Keep it clean and keyword-rich:

/car-accident-lawyer-houston

Write in clear, plain English
Aim for 700-1000+ words per service page

Address FAQs to increase relevance

Link to related practice areas, blog posts, contact page and your

homepage
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https://youtu.be/JWuAIGj0DQQ?si=FoALgYCxg5MJGE_O

Make Your Website Mobile-Friendly and Fast

According to Moz, Google is the preferred search engine in the world because it gets you
the results you're looking for after typing in your query in less than one minute. We would
argue that you get it within seconds. That’s instant gratification, which is what most

consumers are looking for as technology continues to get faster.

Also, since Google uses mobile-first indexing, your site must work on smartphones and

other smart devices. Your web developer should check this to make sure it is working

properly after optimizing your site.

Use responsive design

Check speed with Google PageSpeed Insights

Compress images and remove unnecessary scripfts.

Like we mentioned, it is important to have a knowledgeable and dependable web

developer or web dev team that can ensure your site is working optimally.

5 Ways a Good Web Designh Agency Can
Help to Market Your Law Firm
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Create Content That Builds Authority

Content is one of your strongest SEO tools. A blog shows Google that your site is active

and knowledgeable. You want to aim to be one of the experts in your industry, which

Google will favor in search results. As a matter of fact, according to Demand Metric,

companies that blog have 434% more indexed pages than those that don’t. So, how can

you get your law firm’s blogs going? Here are some ideas.

Blog Content Ideas:

> Legal guides (“What to Do After a Car Accident in Athens, GA”)
> Case studies (with client permission)
> FAQs on legal topics

> Changes in local or state laws

Use your keyword research to create helpful, informative blog content. Diversify your

content marketing strategy with different formats, including:

= eBooks - Articles

Media Center »
- Infographics > Videos

- Webinars

Free Books >

Blog
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SEO FOR LAWYERS: THE ULTIMATE STEP-BY-STEP GUIDE FOR HIGHER RANKINGS ON GOOGLE

By creating a variety of content types like those listed above, your law firm can maximize
its reach and engage with different segments of your target market. Diversifying content
helps them stand out in a saturated online environment. When done strategically,

incorporating various forms of content into a digital marketing strategy can drive traffic,

boost engagement, and ultimately lead to higher conversion rates.

Then, you'll want to optimize the post by including your target keyword strategically. The
target keyword should appear in the page title, URL, opening, and closing. You would

benefit by also including the keyword in the image file name and alt text to appear for

image searches. When creating blog content for your law firm, provide readers with
helpful, actionable content. Add your EAT (expertise, authority, trustworthiness) to the

post to boost your firm’s credibility.

Establishing yourself as a thought leader within the industry can help you attract new

clients to your firm. It can also boost your organic rankings as more people begin to rely

on your content.

Make sure to end each post with a call o action to generate leads.

TIP:

Use schema markup (like FAQPage or Article) to help Google

understand your content and display rich results.

Once you begin creating content for your law firm’s website,
share it! Add a lead magnet to your website to attract email
subscribers. Then, send a weekly newsletter featuring your
latest blog posts. Tease your content to generate more clicks
and website traffic. Reformat your blog content for social
media as well. As people respond to your posts, comment back!

Keep people engaged and aware of your law firm'’s successes.
Y

You can also take it one step further and syndicate your blogs.
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Conduct Keyword Research

According to Internet Live Stats, Google receives more than 13 billion search queries per

day. Keeping this huge stat in mind, your law firm should be intentional with keyword
research. You can start by understanding what your clients are typing in Google search.

Use tools like:

Google Keyword Planner

Ahrefs

Ubersuggest

o v Y

Moz Keyword Explorer

Determine what keywords you want to rank for on search engines like Google. The

keyword list you develop will inform your content marketing strategy.

3 keywords SV 193K GSV 431K

Keyword Intents KD SVv
personal j (C 74 80K -oA-oheon-.
injury lawyer
car accident N C B S5/K ..... .
attorney
personal il C B S6K ... .
injury

attorney


https://www.internetlivestats.com/
https://support.google.com/google-ads/answer/7337243?hl=en
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SEO FOR LAWYERS: THE ULTIMATE STEP-BY-STEP GUIDE FOR HIGHER RANKINGS ON GOOGLE

What to Look For:

> Service-based keywords: “personal injury lawyer Tampa,” “DUI attorney Miami”
-» Question-based keywords: “What does a personal injury lawyer do?”

> Long-tail keywords: “best business lawyer for contract dispute cases in Athens, GA”

:@_ PRO Avoid only targeting high-volume keywords like

TIP: “lawyer” — this is too broad. Focus on specific, intent-

driven searches.
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Optimize for Local SEO

Most law firms serve clients in a specific geographic area. Local SEO ensures you show up
in Google Maps and “near me” searches. Why does that matter? According to Uberall, 93%
of mobile users are likely to click on the first set of results when doing a “near me” search.

That’s massive! Here's what you need to do to even show up for a near me search.

Important Steps:
(I) Google € Claim and verify your Google Business Profile.
Business . )
° Fill in all fields (address, hours, phone, services).
Profile (GBP)
) Add photos and answer questions.
Q NAP € Your Name, Address, and Phone Number must match across
Consistency your website, directories, and GBP.
Q Local € Submit your firm to legal and local directories with consistent
Citations NAP info. Also, see Step 2 (Bip Citation Network).
Q Collect €) Ask satisfied clients to leave honest Google reviews.
Reviews ] )
(> ) Respond to all reviews professionally.

Positive reviews can strengthen your
credibility. Future clients might feel more
inclined to contact you after reading reviews.
And ultimately, your Google Business listing
will help you generate more website traffic.

Of course, that is if your listing is active.
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Track Your SEO Performance .
If you don’t measure it (SEO), you can’t improve it. .« e
Useful Tools: o

< Google Analytics 4 (GA4) - Track traffic, behavior, and conversions.

> Google Search Console - See what keywords you're ranking for and fix errors.

Key Metrics:

-» Organic traffic

> Keyword rankings

-» Leads from organic sources

- Google Business Profile actions (calls, direction requests)

By Bilplper Media
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Avoid Common SEO Mistakes for Law Firms

> Keyword stuffing Overusing your keyword makes content unreadable

and can lead o penalties by Google.

> Thin content Pages with little valuable info won’t rank.

-> Duplicate content Especially if you're using a template or syndicated

legal content.

> Ignoring mobile usability  Most clients will visit your site from a phone.

These mistakes can either get your listing suspended, which is a death sentence if you

want to gain new clients, or keep you lost in Google. If you follow the steps above and

directly below this, you can’t go wrong. You can also click on our e-book for more tips!

( Search
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Consider Hiring Legal SEO Experts

SEQO is complex, and the legal industry is one of the most competitive niches. If you don’t

have the time or expertise, consider hiring our SEO agency that specializes in law firms.

What to Look for:

> Proven results with law firms
-» Transparent reporting

> Ethical (white-hat) practices

You don’t have to develop your SEO strategy alone. To use the best SEO for law firms,
contact a reputable agency like ours. We have helped law firms specializing in all practice
areas in the past and presently. You can leverage that experience and expertise to optimize

your SEO strategy to ensure you never fall behind the latest SEO marketing trends.

N SEL

\ .

N

N = [ |
% . , .
0 [ - E :
C * - J



https://bippermedia.com/

Before You Go...

Legal SEQ isn’t a one-and-done project. It's an ongoing strategy, a long game as we like
to say. The payoff is worth the investment because organic leads cost less and convert
better than paid ads. We have nothing against paid ads, but that’s typically a more

immediate solution, but not necessarily long-term.

If you take the time to implement even a few of the steps in this guide, starting with

keyword targeting and local optimization, your law firm will be on the path to higher

visibility, more inquiries, and long-term success.

?
Let’s Connect
Thank you for reading SEO for Lawyers: The Ultimate Step-by-
Step Guide for Higher Rankings on Google.

If you have any questions, or if you're ready to discuss how SEO

can transform your law firm’s growth, our team is here to help.

R (706) 350-1072
@ www.bippermedia.com

X support@bippermedia.com

Take the next step with confidence—schedule a FREE SEO Strategy Consultation,

run a FREE SEO Authority Scan, or explore our Citation Network to strengthen

your online presence.

@bippermedia
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